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Creative Portfolio 02

/ARAS ART & DESIGN

/ERAS ART & DESIGN, the evolution of De Francisco Art ©
agency established in 2016, is committed to preserving local
heritage traditions while seamlessly integrating modern trends.

We bridge the gap between time-honored practices and
contemporary demands, offering expert end-to-end creative
solutions.

This fusion ensures that our clients' rich cultural legacies are
showcased in ways that resonate with today’s audience.

www.aerasdevelopment.com



Creative Portfolio

to reflect the value and the beauty of historic evidence,
restore heritage objects, harness engaging narrative
illustration, and bring these art forms to a wider audience.

We specialize in integrating heritage elements to create
impacttul graphics tor both print and digital media.

Our design and production services also encompass wider
corporate and individual requests, including production
marketing collateral (reports, banners, presentations,
brochures, posters, infographics, social media visuals),
ohotography, videography, brand development, messaging,
and digital hub creation.

www.aerasdevelopment.com

02




Creative Portfolio

OUR METHODS

At ERAS ART & DESIGN, we implement
technical research and apply findings to
create consistent branding elements
across all visual materials, ensuring a
cohesive and recognizable identity for
our clients.

Our design practices prioritize
accessibility and inclusivity, making sure
our creations are user-friendly and
cater to the diverse needs of all
stakeholders.

www.aerasdevelopment.com

e
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CORE TEAM

Andres de Francisco Serpa, the President and Co-Founder of /AERAS
DEVELOPMENT GROUP, is a researcher, entrepreneur, and investor with a
distinguished background in global public health. With a career that spans
clinical medicine, field research, and international health policy, Dr. de
Francisco Serpa has led significant initiatives in diverse settings from Colombia
and The Gambia to Bang?adesh and across the Americas. His work has been
pivotal in advancing health equity and innovative practices, including
establishing demographic community surveillance systems and spearheading
regional health mandates.

PRESIDENT

In addition to his extensive experience in public health, Dr. de Francisco Serpa
has a profound affection for art and design. His dedication to supporting local
and indigenous manutacturers aligns seamlessly with the mission of £RAS ART &
DESIGN. By integrating his expertise in partnership building with a passion for
preserving cultural heritage, he fosters collaboration that bridges traditional
craftsmanship with contemporary design, promoting sustainable practices and
celebrating artisanal excellence.



Creative Portfolio

CORE TEAM

Natasha de Francisco, the founder of De Francisco Art, now part of £RAS ART &
DESIGN, the Creative Director and Co-Founder of ERAS DEVELOPMENT GROUP, LLC, is
a figurative painter, graphic and interior designer. Natasha's art, which includes works
in oil, watercolor, ink, and pastel, is basec? on classical techniques coupled with
whimsical motifs. Her works are part of private collections across the globe, including
ltaly, France, Switzerland, England, China, and the United States. Natasha has
collaborated on numerous grapﬂic projects for the United Nations, adult and children's

books, and has been recognized among the world’s best contemporary illustrators in
2018 (Pictoria Volume.2).

CREATIVE DIRECTOR

Natasha has spearheaded numerous collaborative initiatives with local and indigenous
manufacturers to preserve traditions through new design interpretations. Many o?these
efforts have evolved into heritage educational projects for children and adolescents,
fostering a deep appreciation for cultural traditions while inspiring the next generation
of artisans and creators.

Natasha holds an M.Sc and a PhD in International Economics, and a post-doc in
Epidemiology and Health Economics from the London School of Hygiene and Tropical
Medicine. Her international professional career includes work with UNICEF, the World
Health Organization, and the World Bank.
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At ERAS ART & DESIGN, we specialize in Branding Development
and Visual Design, providing comprehensive solutions to create
cohesive and impactful brand identities. Our branding
development service focuses on understanding your brand’s core
values, vision, and target audience, translating these elements
into consistent visual and narrative assets, including logos, color
schemes, typography, and messaging.

In our Visual Design service, we excel at creating reports and
marketing collateral (flyers, presentations, banners, illustrations,
infographics, etc) for corporate and individual clients, including
United Nations (UNICEF, WHO, World Bank). We combine
professional aesthetics with clear, impactful communication to
produce visually engaging materials that effectively convey
complex information. Each design is tailored to meet the unique
needs of the project, maintaining consistency with branding
guidelines while enhancing readability and accessibility. By
integrating compelling graphics and thoughtful layouts, we
amplify the message and reach of global initiatives, ensuring a
strong, unified brand presence across all platforms. This
approach is strengthened by thorough research and technical
expertise, which we utilize for effective message development

and storytelling.



FE-PROJECGT:
UNIGEF REPORT
(2007 - 2010)

CLIENT : UNICEF, RUSSIA

Photo collage and design

conceptualization, photography
services (2004 - 2007)



Sixty
years of
WHO in
Europe

The result of
headqua

id that it planned to
re he ent ni th-century building
with a purpose-built headquarters designed by local
architect Svenn Eske Kristensen.

Symbol of change and continuity:
each Regional Director gives a symbolic key to the
Regional Office to his successor

15 June 1957

The Danish Prime Minister, H.C. Hansen, handed
over the key to the new headquarters of the World
Health Organization’s Regional Office for Europe.
Located in the northern suburbs of the Danish capital
at Scherfigsvej 8, the headquarters was initially housed
in a townhouse most recently used by the Tuberculosis
Research Office. WHO Regional Director for Europe

Dr Paul van de Calseyde received the key in front
of members of the Danish Government and WHO's
Director-General, Dr M.G. Candau.

Dr Paul van de Calseyde:

the second Regional Director

(1956-1966)

“Dr van de Calseyde was a good skipper and

his ship sailed smoothly, even if he could be quite
rough and impetuous. That was part of his nature,

his contribution to the leadership of WHO ~
without it he might have been less effcient.”
Mr Ivan Tolstoy, former Regional Office staff member, 2008

F-PROJECGT:
SIXTY YERRS OF
WHO IN EUROPE

CLIENT : WHO EURO, 2008

Research, production of the
narrative content, design
conceptualization and
formatting

External link



https://iris.who.int/bitstream/handle/10665/107273/9789289014175-eng.pdf?sequence=1&isAllowed=y
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WHO PUBLIC HEALTH
RESEARCH AGENDA FOR
INFLUENZA

WHO

PUBLIC HEALTH

RESEARCH

AGENDA FOR

INFLUENZA

F-PROJECGT:
PUBLIG HEALTH
RESEARGH AGENDA
FOR INFLUENZA

CLIENT : WHO

Development of the branding
concept and strategy, graphic
design of the logo and
marketing collateral and visuals

for the stakeholder consultation,
-:ormatting of reports, brochures,
tlyers, an

banners

External link



https://iris.who.int/bitstream/handle/10665/259889/9789241513463-eng.pdf?sequence=1
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https://cdn.who.int/media/docs/default-source/influenza/research-agenda-streams/research-agenda-influenza-stream-1-reducing-risk.pdf?sfvrsn=2635f2a3_1&download=true
https://cdn.who.int/media/docs/default-source/influenza/research-agenda-streams/research-agenda-influenza-stream-2-limiting-spread.pdf?sfvrsn=b511f21_1&download=true
https://cdn.who.int/media/docs/default-source/influenza/research-agenda-streams/research-agenda-influenza-stream-3-minimizing-impact.pdf?sfvrsn=c3d77870_1&download=true
https://cdn.who.int/media/docs/default-source/influenza/research-agenda-streams/research-agenda-influenza-stream-4-optimizing-treatment.pdf?sfvrsn=144d66e9_1&download=true
https://cdn.who.int/media/docs/default-source/influenza/research-agenda-streams/research-agenda-influenza-stream-5-promoting-tools.pdf?sfvrsn=f0610809_1&download=true

F-PROJECGT:
PUBLIG HEALTH
RESEARGH AGENDA
FOR INFLUENZA

CLIENT : WHO

Development of the branding
concept and strategy, graphic
design of the logo and marketing
collateral and visuals for the
stakeholder consultation,
formatting of reports, brochures,
tlyers, ang roll-up banners

External link



https://iris.who.int/handle/10665/329300

Global Action Plan Country success |
for Influenza Vaccines stories in GAP £

KEY ACHIEVEMENTS i st 8
G P 2006-2011

Global
Action Plan
for Influenza
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auntries that had no local HIN |
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Vaccines

GAP ROLL-UPS FOR poe
STAKEHOLDER MEETINGS, 2012




FE-PROJECGT:
EVERY WOMAN.
EVERY GHILD:
|[ERG REPORTS

CLIENT : WHO, 2011-2015

Development of the branding
concept and launch strategy of
tfour annual iERG reports, graphic
design of the logo, marketing
collateral and visuals for the
stakeholder consultation,
formatting of reports, brochures,
tlyers, ang banners.

External link /£



https://iris.who.int/discover?query=iERG

FE-PROJEGT:
EVERY WOMAN.
EVERY GHILD:

[ERG REPORT, 2012

CLIENT : WHO

Development of the branding

J concept, graphic design,
4 marketing collateral and visuals
( -:% HHHH” I for the stakeholder consultation,

"] L
[ |
4

X photo bank management.
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External link



https://iris.who.int/bitstream/handle/10665/85393/9789241504126_eng.pdf?sequence=1&isAllowed=y

F-PROJECT:

ERG REPORT, 2013

CLIENT : WHO

Development of the branding
concept, graphic design, cover,
marketing collateral and visuals
tor the stakeholder consultation,
photo bank management.

External link



https://iris.who.int/bitstream/handle/10665/85757/9789241505949_eng.pdf?sequence=1&isAllowed=y
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IERG

The Final Report of the independent Expert Review
Group on Information and Accountability for Women's

and Children's Health
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CLIENT : WHO

Development of the branding
concept, graphic design, cover,
marketing collateral and visuals
for the stakeholder consultation,
photo bank management.

External link



https://iris.who.int/bitstream/handle/10665/132673/9789241507523_eng.pdf?sequence=1&isAllowed=y

FE-PROJECGT:
EVERY WOMAN.
EVERY GHILD:

|[ERG REPORT, 2015

CLIENT : WHO

Every Woman,
Every Child,

Every Adolescent:
Achievements and
Prospects

Development of the branding

concept, graphic design, cover,
marketing collateral and visuals
mmmmmm . for the stakeholder consultation,
LA photo bank management.

The Final Report of the
independent Expert Review
Group on Information and

- Accountability for Women'’s
and Children’s Health

o8

http:/fiwww.who.int/woman_child_accountabilityfierg/en/
ACHIEVEMENTS AND PROSPECTS

External link



https://iris.who.int/handle/10665/183585?search-result=true&query=IERG&scope=&rpp=10&sort_by=score&order=desc
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FE-PROJECGT:
RWANDA
KNOWLEDGE NOTES,
2024

CLIENT : WORLD BANK

Development of the content,

i B Q% S A B branding concept, graphic
mparﬂ- Gﬂl‘ﬂﬂlﬂ-Tﬂ!ﬂ'ﬂn NEiE-Prﬂta, b i: | ' e : __:-_I : . | |I| desig n Orm atti ng.
rancisca Ayodeji Akala, Nataliya De Fr”ﬂrj‘tiscn,ﬁrp'm- a { ' '|,'I ' !
N ) . 115 £ . 8
> e SRS External link

MARCH 2024

THE WDORLD BAMNK


https://documents1.worldbank.org/curated/en/099402104182423910/pdf/IDU141e6a9f9179781451e1801e175ffe9c17715.pdf?_gl=1*1fz09h1*_gcl_au*NTU0ODU4NDcuMTcyMDAxMjY5OQ..

FE-PROJECT:

JERNS DEVELOPMENT
[ZE GROUP. LLC

CLIENT: £ARAS, LLC

/ARAS DEVELOPMENT GROUP

C]'u::lting 1 chucr, Inspiring ngrcss

Development of the branding
concept, logo and narratives,
graphic design of marketing
collateral, formatting.

+

External link



https://www.aerasdevelopment.com/

F-PROJECT:
REAL ESTATE FLYERS

CLIENT: LEXTER, LLC / £RAS

Development of the concept,
graphic design, formatting.

External link



https://www.aerasdevelopment.com/heritage/realty/properties

WEB, VIDEO, PHOTO PRODUCTION




WHO WEB PROJECTS

CLIENT: WHO, 2009-2015

Development and maintenance of
multilingual platfroms as part of
the WHO global website:
« Global Public Health Research
Agendaq,
: G?obkl Action Plan for
Influenza Vaccines (GAP),
e independent Expert Review
Group for Informaiton and
Accountability (iERG), etc.

/L
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https://x.com/iergsecretariat
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100 views - 8 years ago 489 views - 8 years ago

Richard Horton
IERG C%hair
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i Interviews with the iERG members - Part 1, November 2012
Robert Orr - Accountability for Women'sand :  Robert Orr - UN Global Strategy for Women's &

Children's Health: now and in post 2015 and Children's Health: progress and plans

51 views + 10 years ago 134 views - 11 years ago

Interviews with the iERG members - Part 1,
November 2012

433 views + 11 years ago

Better information for better results

Bett

Better tracking of resources for women'’s

and children’s health

er oversight of results and resources:
nationally and globally
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iERG: our lessons and messages for the future, 2011-2015 iERG: our lessons and messages for the future, 2011-2015


https://www.youtube.com/@iERGSecretariat/videos

, Youdl ol
/ L ‘\“o"»@ \
Q’(\ (}\’i‘,(\
\C‘V\@ av
Jor o
%‘*Q d(}\'e %@(\(
(\"\CS\ \(\@ O\Q .
~ o C/

&
%
“
A:)/(} Vs

 DEVELOPMENT GRO;

Creatine a Leeacy
ting a Legacy, Inspiring Progress

archaic spelling of |
{a long and disting]
of history}

definition b


https://x.com/iergsecretariat

Creative Portfolio

o
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HERITAGE

Get to Know



https://x.com/iergsecretariat
https://natashadefrancisco.wixsite.com/heritagelookbook

Menstruation helps
the body

to accept or reject
Embryo starts I“FOGHAPHIGS

controlling blood

“M~-INDUCED
EVOLUTIONARY

CLIENT: £RAS

Development of the concept,

- Embryo grows
*into a fetus and graphic design, formatting.
starts releasing
hormones into
the mother s External link

bloodstream



https://www.aerasdevelopment.com/post/menstruation_and_life_course
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B1G DATA FOR BIG BENEFLTS:
HOW T0 STOP DISEASE AND DO MORE

USING MOBILE PHONE
DATA T0 REDUGE
SPREAD OF DISEASE.
POLIGY RESEARGH
WORKING PAPER

CLIENT: WORLD BANK

Development of the communication
package (CANVA), including the
concept, infographic, Instagram story,
promotiona| animation, Twitter and
Instagram tiles in six official languages.



PROMOTIONAL ANIMATION TWITTER STORYLINE

. ® . .
) BIC DATA FOR BIC BENEFITS: Big Data for
HOW TO STOP DISEASE AND DO MORE

Big Benefits

REDUCE MALARIA S¢S

@ designed by Natasha de Francisco



INSTAGRAM POST

[5 4

DECADES TO CONTROL

DECADES T0 EXPLORE |
10 REDUCE PROGRAM CO5T, ADDRESY POVERTY,
AND BOOST SHARED PROSPERLTY.

INSTAGRAM STORY

BIG DATA FOR BIG BENEFITS:
HOW T0 STOP DISEASE AND DO MORE

REARAPMORES |1 ([



@ ................................. VG BEEL, svonrrsssvmnsnammnnsasn

SUSTAINABILITY ECONOMIC
[NCLUSTON

SHARED PROSPERLTY
LERO POVERTY

@ THE WORLD BANK



)
HERITAGE RESTORATION AND CURATION

1




Our Heritage Restoration and Curation
service is dedicated to preserving and
showcasing the rich tapestry ot cultural <
heritage. We meticulously restore heritage @Mm
obﬂects, breathing new lite into artitacts
while maintaining their historical integrity.
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BOOK ILLUSTRATION AND PRODUCTION

1
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At /ERAS ART & DESIGN, our Book Illustration service brings stories to life through
captivating illustrations that resonate with readers of all ages.

Our approach involves a deep understanding of the narrative, ensuring each
illustration enhances the story's themes and emotions. Utilizing a diverse artistic
arsenal—ink, charcoal, pencils, pastels, oil, tempera, watercolors, markers, and
digital tools like Adobe ProCreate—we combine various techniques to create

visually appealing pieces.

Our work spans a variety of genres and formats, from children's books to complex
adult narratives, each designed to engage and inspire. We offer single
illustrations for individual projects or can help with conceptualization of the
storyboard and guide our clients through the whole production process.

We create and support partnerships among public and school libraries, local
authors and illustrators, and foundations to open new avenues for good literature
that can shape our kids’ mindset and create educational heritage.

Creative Portfolio



@RANDMOTHERS INSPIRED US AGROSS THE
/{()A RS /REDVELS 1C /\()ss &‘/F /N ()/\//) & wonln

AUTHOR: MERRY ADLER
ILLUSTRATOR: NATASHA DE FRANCISCO

Graphic design of the cover, illustrations,
layout, production of business cards, postcards.

e |

=y --"'?--"'? .- e “
{ (/(:--‘/ ecleou (‘// \..;/ /. I [ (/IR
Merry Adler

@ ® P

External link



https://www.amazon.com/Grandmothers-Who-Inspired-Across-World/dp/0996622446/ref=sr_1_1?crid=445Y8L8P1PIK&keywords=grandmothers+who+inspired+us&qid=1675959922&sprefix=grandmothers+who+inspired+us%2Caps%2C79&sr=8-1
https://www.amazon.com/Grandmothers-Who-Inspired-Across-World/dp/0996622446/ref=sr_1_1?crid=445Y8L8P1PIK&keywords=grandmothers+who+inspired+us&qid=1675959922&sprefix=grandmothers+who+inspired+us%2Caps%2C79&sr=8-1
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. GRANDMOTHERS'

INVHO JINSPIRED ULS

(]
“Merny Adler's new book, GRANDMOTHERS WHO [WNSPIRED LS

ACROSE THE WORLD, = a heam-wamumg collection of wnigue
msencdes, where the memosies of grandchildeen of their grandathers be
they adulis o chuldien - are loangly laidd our like & beauuful
|'n.|:-.||'.-.-l|'.-. guitle. “The smeells, the imosie, the oot and elothes, 1he CLERFTES
andd advice, the sirengths and the lagghtern, the advessites and the
victories all meld o sy that dovae the reader inoas if vou oo koews
these wise and wonderful women. As a mew grandmother myvself, this
hoak has made me reflect on whet ch-so precoosds memaones 1 migla he
alxle m beave my oen grandchaldren
LAURIE AHERM
President, Dsability Rights International, Washingtoon, 1M

= e

Merry Adiers ook, GEANDMOTHERS WHO INSPIRED LS ACROSS
ITHE WORLLEY, a5 a emunifol and seelcomed compilatbon of stosies of

;l..::-.|'::-l|||-.|h T often lefit aut of the ston amnd aloeiys

underestomated for whinl they b TR R R anl society, this 15 -an
opportinity e honoe the women who came before us, who endured so
oiud 1 moee than we have, and who are the reason we are here today
Aller and her contrihutors celebrite the mutemschal Bbie of the worlds
thiat made up our Mation
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HERITAGE LIFESTYLE DESIGN




At /ERAS ART & DESIGN, our Heritage Fashion and Lifestyle Design service merges
traditional craftsmanship with contemporary aesthetics to create unique and
timeless fashion pieces and litestyle products. We draw inspiration from historic
elements, ensuring each design reflects the essence of cultural heritage while
offering modern appeal. This process is bolstered by thorough research and
technical expertise, allowing us to authentically incorporate heritage motits into
our designs.

We are committed to supporting local manutacturers and promoting
sustainability throughout our design process. By collaborating closely with local
artisans anc}I producers, we help preserve traditional craftsmanship and support
economic prosperity within communities. Our approach emphasizes the use of
sustainable materials and practices, ensuring that our designs contribute to
environmental conservation. Additionally, we focus on social equity by providing
fair opportunities and promoting inclusive practices within C’clhe supply chain.
Through these efforts, we aim to create fashion and lifestyle products that
celebrate heritage while advancing social and environmental responsibility.
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[E-Heritage Lookbook, a collection

of handmade clot
tamily artists. Our
features some of t

nes crafted by our
orivate collection
ne finest

examples of our work, showcasing
the charm and beauty of each

piece.

External link



https://natashadefrancisco.wixsite.com/heritagelookbook

ARAC SH0tC

Llanero shoes (cotizas llaneros), with
roots in Spanish footwear LA|barcas),
evolved over centuries in the Llanos
region of Colombia. Originally made
from local materials, they have
transtormed from early versions crafted
by indigenous people and slaves into
durable, comfortable footwear.

Modern versions are leather-based and
popularized alongside Llanos music and
dance. A notable contributor to this
tradition is Don Jesus Emilio's factory,
led by Chucho Castafio, which has been
producing these shoes for nearly 40
years.
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We are honored to collaborate with Don Chucho
Castafio to create our own unique interpretation of
these renowned cotizas. Our collaboration respects the
classic style while incorporating contemporarﬁ needs,

delivering a refined and practical footwear choice for
today’s world.

Each pair of these boots is meticulously designed to provide
exceptional comfort and durability. Crafted with care and
precision, they are tailored (sur mesure) to fit individuals of all
ages, ensuring that everyone—from children to adults—can
enjoy the distinctive style and practicality of these traditional
shoes. Our interpretation maintains the essence of the classic
Llanero design but is adapted to meet the demands of today's
lifestyle, combining timeless craftsmanship with innovative
features for a perfect blend of tradition and modernity.



Wayuu mochilas (bags) originated with
the Wayuu indigenous communities in La
Guajira, Colombia, known for their
vibrant colors and geometric patterns
reflecting their beliets and environment.

According to legend, a woman fell in love
with a Wayuu shepherd and, through
mystical means, began weaving
backpacks that depicted community
symbols and animals. These handcrafted
items are made using crochet or hook
techniques, taught by Catholic
missionaries in the ear?y 20th century,
and require about 20 days to complete.
The Wayuu use materials like cotton,
aipis, and maguey to create various sizes
and styles.
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We are proud to collaborate with Dona Sol
and her group of artisan weavers to support
the Nazareth community in producing unique
pieces that merge /ERAS designs with
traditional craftsmanship and partner to
develop the local craftsmanship school.




/ERAS honors heritage by celebrating the
food and traditional recipes passed
down from our grandparents. We are
proud to collaborate with Citrolle, Swiss-
talian artisanal liqueur factory, to
recreate unique tastes of old-school
iqueurs of cherry, mirabelle, litchi.
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We use only untreated raw materials,
with no preservatives or colorants. Our

artisanal liqueur production follows the The Laboratory conducts the meticulous search for the most
rhythms of nature and evolves with the authentic raw materials combined with a touch of creativity
seasons to preserve the freshness and and inventiveness that sets Citrolle factory apart, resulting in
authenticity of the raw materials. something truly valuable that we take pride in creating and

offering. Each liqueur exudes ancient fragrances, traditions,
and essences that speak of land, regions, and lite, while also

releasing innovation and expressive richness.
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